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mainmgtetfs.com

https://www.mainmgtetfs.com/
https://www.mainmgtetfs.com/buyw/
https://www.mainmgtetfs.com/intl/
https://www.mainmgtetfs.com/tmat/
https://www.mainmgtetfs.com/sect/


Performance
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Recession Dashboard
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Overall:

Inflation: Headline CPI. Source: St. Louis Fed. Consumer: Conference Board Consumer Confidence. Source: The Conference Board. Yield Curve: 10 year – 3 month Treasury spread. Source: FactSet financial data and analytics. Housing: Housing Starts & Existing Home Sales. Source: St. Louis 
Fed. Sentiment:. Conference Board Consumer Confidence, UMich Consumer Sentiment, State Street Investor Confidence, CEO Confidence, VIX, AAII Autos: Auto Sales. Source: St. Louis Fed. Employment: Initial Weekly Unemployment Claims & Nonfarm Payrolls. Source: St. Louis Fed. PMI: 
Markit US Manufacturing PMI & US ISM Manufacturing PMI & Chicago PMI. Source: Markit, ISM. Retail Sales: Advance Retail Sales. Source: St. Louis Fed. * 10 year – 3 month Treasury spread inverted on 11/2/22.



• The Trade Deficit widened markedly in May to -$77.6bil, roughly in line with forecasts for -$78.5bil figure and 
the widest since March 2025 when we were dealing with the tariff-induced distortions. Imports continued higher 
to $395.3bil while Exports pulled back a bit to $317.7bil. 

• Imports rose +3.3% MoM (right, green), boosted by purchases of consumer goods (pharmaceuticals and cell 
phones) as well as crude oil and autos. Exports dipped -3.2% MoM and were weighed on by lower shipments of 
nonmonetary gold, computers, and consumer goods.

Trade Balance
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• Goods Imports account for 44.5% of total trade. On the left, we show the categories on a $$ basis and on the 
right, a YoY basis. Capital Goods ex-Autos (gold) are 39% of imports and have been setting new $$ highs 
consistently for the last 7-8 months, now at $128bil and up +42.5% YoY, the highest ever! Consumer Goods, 
Industrial Supplies, and Autos are also chugging higher.

• Autos are the only imports category that didn’t accelerate on a YoY basis in May, but they are still up +1.4%. 
Consumer Goods have moved back up to -8.8% from being down over -40% in March. Industrial Supplies have 
been on an even bigger tear, now up +12.5% YoY after being down -45% in January.

Goods Imports
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• June Existing Home Sales (left, black) retreated to 4.09mil units from 4.19mil in May, missing 4.20mil forecasts. 
The -2.4% MoM decline follows 2 up months and remains consistent with the theme of the housing market being 
unable to put any sort of prolonged move higher as rates and prices continue to be major headwinds.

• The Median Existing Home Price (right) posted a new all-time high in June at $440,600. That’s the 5th straight 
monthly increase (in line with recent cyclical rises), pushing the YoY figure to +1.8%, the most since Oct. 2025.

Existing Home Sales
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• The U.S. ISM Services PMI (left, black) ticked lower to 54.0, in line with forecasts. The S&P figure (left, green) 
inched up to 51.2, a slight downward revision from the prelim 51.3 but still the best in a few months.

• On the right, we show the ISM Services sub-indices. Prices (gold) came down to 67.7 but are still quite elevated. 
Employment (green) moved back up into expansion at 51.2. New Orders (blue) and Business Activity (orange) 
both declined but are still firmly in expansion at 55.1 and 55.4, respectively.

U.S. Service PMIs
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• On the left, global majors Service PMIs were more up than down. The U.S. improved to 51.2, Japan to 52.2, and 
JPM Global to 51.7. The Euro Area remains in contraction but is back up to 49.4. China declined to 54.1, 
weighing on the BRICs Average which moved down to 52.8.

• For the global Composite PMIs (right), the U.S. is up to 51.9, Japan to 52.8, and JPM Global incrementally to 
52.0. The Eurozone is back to breakeven at 50.0. Similar to the service figures, China dipped down to 53.6 and 
again weighed on the BRICs Average which declined to 52.2. But none are in outright contraction, which is good.

Global PMIs
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• Wholesale Inventories posted a +0.12% MoM increase in May (left, black), marking the 4th straight monthly 
increase and slightly below forecasts for a +0.3% reading. Durable Goods (green) up +0.11% and NonDurable 
Goods (gold) rising +0.12%.

• On a $$ basis (right, solid lines), only NonDurable Goods are not at a new all-time high. Still, all 3 categories are 
accelerating on a YoY basis (right, dotted lines) with Total Wholesale Inventories now up +4.05%, the most since 
April 2023. 

Wholesale Inventories
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Steady YoY 
Acceleration 

across the board



• As Inventories have been building, Sales have been increasing at an even faster pace. Wholesalers’ Sales (left, 
black) have risen for 7 straight months to a record $817.4bil and are now up +18.1% YoY, the highest since mid-
2022! Durable and NonDurable Goods are also accelerating on both a $$ and YoY basis.

• As sales growth has outpaced inventory growth, the inventory-to-sales ratios have declined (right). The Total 
Wholesalers’ inventory-to-sales ratio has shrunk to 1.15x, the lowest since April 2012!!

Inventory-to-Sales
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Consumer Credit
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• Total Consumer Credit (left, black) ticked down by -$0.2bil MoM, the first dip following 10 straight monthly 
increases and well below forecasts for a +$17.1bil increase. Revolving Credit (gold) fell by -$5.3bil, the most 
since March 2025, indicating weaker short-term borrowing. Non-Revolving Credit (green) rose +$5.1bil, it’s 11th 
straight up month!

• On a YoY basis (right), Total Credit slowed to +2.10%, Revolving to +3.42%, and Non-Revolving to +1.64%. But 
on an absolute basis, they’re all at/near record levels, indicating people are continuing to borrow in order to 
spend.

N E U T R A L



Sentiment & Expectations
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• The RCM/TIPP Economic Optimism Index (left, black) bounced to 45.5 in July, beating expectations for a 45.0 
figure. The 6mo Outlook (green) popped to 42.1, riding a +5.0-point MoM gain which is the biggest since Nov. 
2024! The Personal Financial Outlook improved to 52.2 and Support for Federal Policies moved up to 42.1.

• On the right, we show the NY Fed’s Survey of Consumer Expectations. The median 1yr out inflation figure 
increased to 3.67%, tied for the highest since June 2023! 3yr expectations also rose to 3.34%, the highest since 
June 2022! Still, on the whole, consumers don’t expect their financial situations to deteriorate over coming year.

P O S I T I V E



Summary
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• The trade deficit widened more than expected as imports continued higher while exports pulled back.

• Existing Home Sales fell -2.4% MoM, missing forecasts, while prices posted a new record high at $440,600.

• June Service & Composite PMIs show an ongoing steady expansion in most areas of the world, including the U.S.

• Wholesalers’ Inventories increased for the 3rd straight month, outpaced by Sales gains, resulting in the inventory-

to-sales ratio dropping to its lowest level in over a decade.

• Total Consumer Credit posted its first decline in 10mos, down -$0.2bil, well below forecasts for a +$17.1bil rise.

• The RCM/TIPP Economic Optimism Index moved higher in July while the NY Fed’s SCE showed that inflation 

and expectations increased to multi-year highs.

• Upcoming data:

• CPI and NFIB Small Business Optimism (Tues)

• PPI & NY Fed Manufacturing (Weds)

• Retail Sales, Pending Home Sales, and Business Inventories (Thurs)

• Industrial Production, Housing Starts, Building Permits, Import & Export Prices, and UMich Prelim (Fri)



Appendix



Inflation Watch
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Disclosures
Main Management, LLC (“Main Management”, or the “Firm”) is an investment adviser registered under the Investment Advisers Act of 1940, as amended. 
The Firm was founded in 2002 and provides investment management services primarily to high net worth, family groups, foundations/endowments, and 
serves as a sub-adviser to third-party investment advisers & broker-dealers.

The information contained herein was prepared using sources that the Firm believes are reliable, but the Firm does not guarantee its accuracy.  The 
information reflects subjective judgments, assumptions and the Firm’s opinion on the date made and may change without notice.  The Firm is not 
obligated to update this information. Nothing herein should be construed as investment advice or a recommendation to purchase or sell securities. The 
information is not intended as an offer to provide advisory services in any state or jurisdiction where such offer would not be permitted under applicable 
registration requirements.  All equity investing entails risk of loss.  

In preparing this material, Main Management has not taken into account the investment objectives, financial situation or particular needs of any individual 
investor.  Many securities transactions are risky and are not suitable for all investors. All securities investments carry risk, including a risk of loss of 
principal.
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